
Alison Goodwin, MS- BIO AND RESUME 

A native Texas, Alison grew up in Plano, TX before moving east to pursue her higher education. She completed her 
Bachelor’s Degree at Texas A&M University- Commerce, and graduated in the spring of 2013 with a double major in 
Management and English Literature and Language. She continued on to the University of Texas at Dallas where she 
graduated in the spring of 2015 with her Master’s Degree in International Management Studies and a concentration in 
Marketing. In the past, she has worked for a concierge physician specializing in athletes and human performance, and 
managed an on-demand phlebotomy services company. 

Passionate about education, literacy, and travelling, Alison spends her free time voraciously reading, kayaking with her 
fiancé, planning their next adventures, and continually learning. She is getting married in October at her grandparent’s 
farm in East Texas to her fiancé, Jeremy.  

“I am excited about the new opportunities I will have as Practice Manager for Pink Link Medical, including helping grow the 
practice and continuing to learn more about hormones, health, and the human condition! I truly believe that what Kala is 
able to do for her patients at PLM is revolutionary and life changing. Feel free to reach out to me via email or the office 
phone for anything you may need, and I will make sure you are taken care of!” 

Education and Honors 
M.S. in International Management, Concentration: Marketing May 2015 
University of Texas at Dallas, Richardson, TX       GPA: 3.430 
B.B.A in Management with a Second Major in English, May 2013 
Texas A&M University- Commerce, Commerce, TX       GPA: 3.325  

 Dean’s List, Fall 2009, Spring 2011, Fall 2012, May 2013

Experience  
Chief Operations Officer, Part Owner, Vie Diagnostics, Rowlett, TX   November 2015- May 2016 

 Negotiated lease, business, and service contracts with laboratories, doctors, and hospitals
 Provided day-to-day leadership
 Developed and implemented SOP and business operations at all levels of the company
 Oversaw and worked day to day operations of the company, including financing, marketing, billing, and sales
 Represented, professionally and effectively, Vie Diagnostics in meetings with clients, investors, and business partners
 Trained new phlebotomists and administration in corporate culture and job operations
 Composed and compiled reports on financials and business growth/losses and presented to CEO
 Effectively managed and maintained relationships with business contacts as well as vendors and laboratory

representatives
 Analyzed operation metrics in order to get a better grasp on business growth and expansion opportunities
 Acted as lead “Client-Care” officer- worked closely with our clients to ensure patient comfort and satisfaction
 Identified growth opportunities for company that existed outside of the previously recognized industry
 Identified and pursued leads for contracts and business partnerships

Business Operations Manager, Marketing, APEX HHPO,  Plano, TX November 2014- November 2015 
 Created and maintained email campaigns that consistently hit open rates of 50% or above in an industry that

averages 17%-23% open rates
 Sourced, planned, arranged, and managed relevant and informative medical practice events and educational

lectures
 Managed billing, finances, and business growth opportunities for the practice
 Worked closely with clients and staff of multiple practices to support superior business practices and provide the

highest care for incoming clients to ensure their comfort and obtain up to date information
 Communicated difficult or complex information to clients, vendors, and doctors calmly and effectively to create a

synergistic office

Academic International Management Study Projects: 
During my time at the University of Texas at Dallas while working on my MS in International Management Studies, I travelled 
abroad to China and South Korea for two weeks. While abroad, we studied foreign work culture and companies, including 
Hyundai, a growing Chinese Industrial Park in Beijing, and Wal-Mart. Upon our return to the US, a project was completed by 
the MS students that focused on the importance of study abroad programs for US college students. The paper was 
recommended for circulation amongst the university staff with an emphasis on program director.




